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还可以通过从业人员、进出口贸易额、人均 GDP 促进文化创意产业的发展。 



















Cultural-creative industries have brought the new opportunities for national 
economic development around the world, particularly for those countries which are 
working hard with the entire economic structure changes. China cultural-creative 
industries, as an important direction of cultural industries, are in a period of the fastest 
development under the great support from government policies. 
At present, in countries such as China, the development of cultural-creative 
industries is still in the different stages, which has attracted the extensive attention of 
academia. Studies focused on factors (such as talent, technology, infrastructure and 
macro-environment) have already boosted the development of Chinese provincial 
cultural-creative industries. Based on the precious studies, this paper attempts to 
analyze the economic effects of technology innovation on the development of 
cultural-creative industries. 
Firstly，this paper analyzes the mechanism of technology innovation to influence 
cultural-creative industries. Secondly, based on the principal component analysis 
(PCA), this paper uses panel data of 31 provinces from 2004-2012 to evaluate the 
technology innovation ability (TIA), and builds a variable as the indicator of 
reflecting the level of TIA. Finally, this paper uses econometric model to analyze the 
influence of the TIA to provincial cultural-creative industries by adding three 
interactive variables. The conclusions are as follows. Firstly, the TIA of eastern cities 
is stronger than other cities. Secondly, the provinces that have stronger TIA are the 
provinces in the higher level of cultural-creative industries development, and vice 
versa. Thirdly, technology innovation not only can directly affect the cultural-creative 
industries development, but also can boost the development of cultural-creative 
industries through the way of affecting labor, trades, and per GDP. 
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英国 714 亿英镑 5.2 200 8.0 2012 年 
法国 746 亿欧元 2.8 120 5.0 2011 年 
美国 9318 亿美元 6.4 510 3.9 2010 年 
德国 1317 亿欧元 2.5 100 3.3 2008 年 
意大利 680 亿欧元 4.9 150 5.7 2010 年 
韩国 69 万亿韩元 2.7 52 2.2 2009 年 

























文化创意产业在发展过程中呈现出以下 3 个特点： 
1.中国文化创意产业发展速度快 
2012 年，中国文化创意产业各分行业增长迅速。与出版相关服务的营业收
入为 16500 亿元，将近上年的 1.14 倍；电影的总票房约为 170 亿元，与上年相














                                       














       
 3
表 1.2 中国部分城市 2011 年文化创意产业发展数据④ 
城市 文化创意产业增加值（亿元） 占 GDP 比重（%） 增长率（%） 
北京 1938.6 12.1 14.2 
上海 1923.8 10.0 13.0 
深圳 875.0 8.0 20.5 
杭州 843.3 12.0 14.3 
天津 700.0 7.0 20.0 
苏州 533.0 5.1 40.4 
青岛 510.0 7.7 20.0 
长沙 488.9 8.7 24.4 
沈阳 279.3 4.7 20.0 
西安 250.7 6.5 31.4 
昆明 214.5 8.6 18.6 
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